
RIDING  
PLEASURE 
-can we make Public Transport a little more sexy and fun? 

Robert Sahlberg  

Business Development Manager 

Karlstadsbuss, Sweden 
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Vision: It’s easy to live without a car in Karlstad 

Goals: X2 travelers & Most satisfied customers 
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#1 
CUSTOMER SATISFACTION  









“Very often design is the most 

immediate way of defining what 

products become in people's minds.” 

Sir Jonathan Ive, Apple 
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”This is Las Vegas. We need to have 

something that looks different than your 

grandfather’s bus.” 
Jacob Snow, RTC General Manager, Las Vegas 

“This is the first time I’ve taken public 

transportation. Ever..” 
Chris Jacobs, Manager at Trump International Hotel 
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MARKETING 
OF OUR NEW 

BUSES 
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WHAT  
ABOUT 

30%  
MORE  
SEATS 

..? 



”EN PLATS FÖR DIG” 
= 

A SEAT FOR YOU 
A PLACE FOR YOU 



3 step 
campaign 



1 









2 







3 



•! F6G('BH(B,





LET’S HAVE FUN, 
BE CREATIVE AND 

SAVE THE WORLD ;) 
robert.sahlberg@karlstad.se 

+46 730 72 86 87 


