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Food for thought… 

• Marke&ng competencies 
(transport authority vs. operators) 

•  How much to spend on marke&ng? 

•  Do we know the real needs of our 
passengers? 

•  Are we able to address car users? 
•  Is public transport sexy enough? ?



PIT Marketing 

•  Promo&on of integrated transport 
•  Promo&on of public transport in general 
•  Improving its image in the eyes of the 

general public 
•  Improving awareness of customers 
•  Determining the real needs of passengers 



New goals of PIT marketing 

•  Offensive PR  
•  Interac&ve applica&ons (traffic maps, QR codes, free 

distribu&on of &metable data) 

•  New media (social networks, video canals) 

•  Unified look of vehicles (colours…) 
•  General promo&on campaigns 



Unified look of PIT vehicles 

•  Many bus operators (13) 

•  Expressing unity of the system 
•  Dis&nc&on from other lines 

•  Now voluntary, aRer new tenders 
obligatory  

•  Simple and universal for different 
types of vehicles 



Regional campaign 
– expansion of the PIT system - June 2013 



Campaign across the network 
– new metropolitan network in Prague – September 2012 



Implementation of metrobuses – 
September 2012 



More timetable information 

•  New design of the applica&on „PIT stop info screens“  
for cell phones (easier search, eventually more data) 

•  QR codes at the stops (updated departure &mes) – railway 

sta&ons and stops, selected bus lines 

•  New applica&on „Personal 4metable“ – selected outputs 

(simple route finder , line &metable, stop &metable)  

–  whole route including transfers,  
–  possible to choose barrier‐free or direct connec&on 
–  combina&on of more different start and end stops possible 



Unified look of information materials 

•  Reason: unifica&on of different types of informa&on 

for passengers (some published by ROPID, some by DPP) 

•  general campaigns are a part of the new unified look 

– public transport as an inseparable part of life of 

Prague ci&zens 



General rules – pictograms and colours 



Diversions, traffic interruptions 



Tariff information 



New campaign „Where else :- )“ 

One of the big advantages of 
Prague public transport is getting 
comfortably and cheaply where 
you want to, and the travel time is 
all yours.  

You don´t have to think about 
when to stop or turn. Everyone, 
who is slowly struggling through 
the overloaded Prague streets in a 
car, must be jealous of you. And it
´s not expensive, Prague public 
transport is one of the cheapest in 
the world. 

Where else can you find a little 
while for the things you like during 
the day? 



Kde jinde si najdete čas na 
skvělou muziku 

Mezi nebem a zemí jsou věci, který, 

moje milá, můžu jen já. 
Tahat tě za vlasy, dýchat 4 do tváře, 
dělat si nároky na tvoje polštáře. 
  
Sahat 4 pod sukni, kousat tě na ruce, 

dělat 4 snídani, říkat 4 vopice. 
  
Mandrage ‐ Šrouby a ma4ce 



Kde jinde si najdete čas na 
čtení těch nejlepších mailů 

Lenko! Mám Tě plnou hlavu!  

Jsem na cestě do práce a snažím se připravit 
na důležité jednání.  

Nevím , jak to dneska zvládnu.  
Bylo to s Tebou úplně úžasný. Uvidíme se 
dneska? 

Mar4n  



Kde jinde si najdete čas na 
svých dvacet stránek v knize 

"Tak kolik jich chybí?" řekl Karel? 
Karel se to skoro bál vyslovit. 

"Tak kolik?" řekl Karel. 

"Šest." 

Karel mlčel. 

"Já to fak4cky nechápu," řekl posléze. 
"Já taky ne," řekl Karel. "To neni možný!" 

Karel se na svého kolegu zpříma podíval: 

"Říkáš to těm lidem, Kájo?" řekl. "Aby ty podšálky ty lidi 
vraceli?" 
"To víš, že jim to, Karle, říkám!" 

"Jestli jim to říkáš, pak to teda vážně nechápu." 

"Říkám jim to pořád," řekl Karel. "Dyk, Karle, víš, že jim 
to řikám už vod samotnýho začátku." 
"Dyk já vim," řekl Karel. "Ale to mně tedy řekni, Kájo, jak 
to, že ty lidi ty podšálky kurva nevracej?!" 
Michal Viewegh ‐ Účastníci zájezdu 



Kde jinde si najdete čas na ta 
nejhezčí slovíčka 

Je t’aime, je t’aime 

Oh oui, je t’aime 
Oh, mon amour 
L’amour physique est sans issue 



Kde jinde si najdete čas na 
pořádnou jízdu 

Sto dvacet mírná pravá plus. 

Sedmdesát úzký nájezd na most.  
Sto dvacet zatáčka před kostelem, klop jí. 
Levá dvě stě. Bacha, horizont kope. 
Sto dvacet kostel vpravo. 
Sto osmdesát, bacha, ostrá vlevo. 

Dvě stě dvacet nájezd na dálnici. 
Brzda, brzda!!! 



Campaign „Where else :-)“ in the streets 



Regular events (2013) 

Safety in public transport - kindergartens, 1st and 2nd years of primary 
schools (May – August) 

Literature night 

Church night 

Prague museum night 

Kinobus -  DPP doesn´t only bring customers to work, it also brings them 
entertainment home (summer – open-air cinema) 

Open days (depots, metro in construction…) 



Dating carriage: Fall in love in the metro 

The idea was first presented in May 2013 → international interest 

Surveys: 80 % for, 20 % against 

Whole day, every day, all metro trains in Prague 

Middle carriage of every train marked with stickers 

„Don´t be scared to approach a nice person in the middle carriage of the metro 
train, look around you, because the middle carriage is designated for singles, 
who would like to meet someone new. Don´t be surprised, if someone 
approaches you in the middle carriage.“ 

Message wall (www.seznamovacivagon.cz) 

Launch expected in November 2013 



Other events to support travelling 

Reading in the metro – minibranches of the city library in selected metro 
stations 

Music in the metro – given times in selected metro stations, free space for 
artists (individuals or groups) – necessary to register – „timetable“ of musical 
performances 

Campaign against fare dodgers – 2014 (travelling without paying isn´t „cool“) 

Campaign to increase the awareness of public transport benefits (cheap, 
fast, clean and ecological) - 2014 


